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  Background 

 

• Strengthen and Extend Awareness of EURAMET and its impact 

• Establish a clear brand image, a strong and consistent appearance 
and recognition value 

• Proof Communication Report 2011 

• Presentation at 7th General Assembly 2013 

• Decision of BoD 2013 
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Decision Making Process Website Redesign 

Start: Kick off / Requirements / Tender 
Input: BoD Meeting, TCCs, Proof Report 
Responsible: Anne Trumpfheller 
Deliverable: Call for Tender & Evaluation 

March 2013 May 2013 

Milestone 1 
Decision on 
company and 
briefing 

June 2013 October 2013 

Analysis and Design Phase 
Input: Secretariat, MSU, Chairperson,  TCCs, 
Delegates, NMI Communication professionals 
Implementation: Bennis Design 
Deliverable: Design proposals 
 

Milestone 2 
BoD decision on 
design 

November 2013 June 2014 

Implementation 
Input: Bennis Design, Communications Officer 
Deliverable: Identity design development, templates, 
style guide 

Milestone 3 
Launch  
corporate  
design 

 Corporate Design 
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  Why new logo? 

 

• Key element of the corporate design 

• EURAMET logo is hardly visible / hidden amongst other logos  

• usage of the current logo is difficult  
      - e.g. in small versions, black and white etc. the European map is 
hard to recognise 

• three different colours are perceived as too much 

 

Anne Trumpfheller, 
Communications Officer 8th EURAMET General Assembly - Communications – Status Update 



5 

Decision Making Process Website Redesign 

Anne Trumpfheller, 
Communications Officer 

Feedback 
The majority (90%)  
- prefers one colour for the logo, most like blue for EURAMET  
- doesn't want to stick to the current colours, especially the yellow  
- prefers to keep upper case 
- Simplicity 

   Analysis and Design Phase 
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Conclusion:  
The new version of the logo should be  
- easy to use,  
- smart, modern and dynamic, 
- upper case clean confident typography,  
- preferably in a blue colour and  
- imply what EURAMET is standing for 
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Decision Making Process Website Redesign    Logo 
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Decision Making Process Website Redesign    Newsletter 
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Decision Making Process Website Redesign    Templates 
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Decision Making Process Website Redesign    Templates – in progress 
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Decision Making Process Website Redesign    Style Guide – in progress 
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Appendix 
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  Corporate Design 

Anne Trumpfheller, 
Communications Officer 20th EURAMET BoD Meeting – EURAMET Communications – Status Update 
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  Corporate Design 

Anne Trumpfheller, 
Communications Officer 

EURAMET wants to be visible? 

Let’s stop hiding! 
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Decision Making Process Website Redesign  Fine tuning & Implementation 

Anne Trumpfheller, 
Communications Officer 

November 2013 March 2014 

Fine tuning 
Input: Bennis Design, Communications Officer 
Deliverable: Identity design development,  
templates, style guide 

Milestone 3 
Approval BoD 

Implementation:  
- adjustment to existing material in use; according to importance (e.g. when updates needed) 
- obligation for JRP websites 
- roll-up banners, Word and PPT templates, new publicity material 

April 2014 May / June 2014 

Implementation 
Input: Secretariat, Communications Officer 
Deliverable: Start Implementation 

Milestone 3 
Launch / 
dissemination 

 
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